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Collaboration Among Partners

Professional Societies
Role: Evidence-based expert leadership 
offering clinical guidance

• Reinforce credibility through 
transparency and consistency

• Engage in questions and collaboration 
with patients/families

• Explain evidence with data, research and 
consensus guidelines; focus on facts

• Share recommendations without 
sounding patronizing, political or reactive
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Patient Advocacy Organizations
Role: Represent patient experiences and 
reduce barriers to access

• Use narratives to make the issue tangible

• Focus on lived experience and real-world 
concerns

• Explain the importance of advocating in 
everyday terms

• Encourage patients/families to act
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Creative that Builds Trust
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Imagery – use 
photos, graphics and 
icons representative 

of the patient and 
provider community

Captions – draft inclusive 
language that represents a 
variety of health care providers

“Health care providers can…”

“Contact your pediatrician, nurse 
practitioner or PA if you experience…”

“Clinicians use evidence-based…”

Experts in pediatrics. 
Advocates for children.

Tactics
Blend what others are doing with what works best for your organization
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Multi-channel Approach: Understanding the Options

• Organic social media

• Paid social media

• Influencers

• Behavioral/targeted marketing
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Organic 
Weekly 
Social 
Media
Campaign



2026 National Adult and Influenza 
Immunization Summit – 5/19/26

4

7

Paid 
Social 
Media
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Zachary Rubin, MD
Key characteristics: 

Personable; storyteller

Influencers

Morgan McSweeney, PhD / Dr. Noc
Key characteristics: 
Straight-forward; science-minded

Jessica Knurick, PhD, RDN 
Key characteristics: 

No-nonsense; examples/citations
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Behavioral MarComm: Graphics
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300x600 728x90

300x250

320x50

Behavioral MarComm: Text
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728x90

300x250336x280

ANIMATED GIF FILES (3 to 4 images/text blocks that rotate in 5-10 seconds)
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Where Creative 
Appears
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Experts in pediatrics. 
Advocates for children.

Leveraging Technology
Online resources are your newest MarComm team member
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MarComm’s BFF: Canva
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Intuitive design interface

Brand consistency

Collaboration and sharing

Template-based efficiency

Integration with marketing 
tools

Accessibility 
and scalability

2026 Tutorial: https://www.youtube.com/watch?v=Wz6LAD5A-7M

Embracing AI

• General options

• OpenAI: ChatGPT

• Google: Gemini

• Anthropic: Claude

• Microsoft: Copilot
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How to choose?

• Integrated AI

• Web-based software

• Canva
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Canva Search and Generate Tools
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• Search – use typical key words

• Generate – be as descriptive as possible in the prompt

Results for Instagram Post
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Gemini for Images
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• Challenge: Finding 
royalty-free stock 
images that represent 
NPs

• Prompt: white male in 
his 30s wearing blue 
shirt and stethoscope 
standing next to Latina 
female in her 50s 
wearing green sweater 
and stethoscope

Result

Experts in pediatrics. 
Advocates for children.

Thank You
mstickel@napnap.org
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