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AARP/NUL Walgreens Health Tour

In April'2009; AARP and
\Walgreens launched a two-year
nationaliwellness tour: to bring free
health sereenings te mere than
3,000/ communities acress the US
and Puerto Rico.

Offersifree glucose, total
cholesterel; bloedipressure; body.
mass index, Waist circumierence
and bene density screenings.

O those tested last year, /3% had
high bleod pressure, 68% had' high
poedymass index'and 55% had low.
pene density.

Why Important?

Why are Community: Outreach Programs important
In the context of flur
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Walgreens Flu Outreach Efforts

\Voucher. Program

$10/Millien Voeucher donation to the US Department of Health

and Human SEnVices

Ever $1iEMillientin Eree ElurShot Voeuchers for Uninsured

patients

Additionall\ouchers for Strategic Partnerships

Walgreens Flu Outreach Efforts

Voucher Program Reach

National Organizations
VAR
AmeriCares
American Diaketes Association
CDE thnuHMA

Ceague ofiUnited [LatinfAmerican
Citizens (LULAC)

NationallUrban; League

LLocallOrganizations

Community Health Clinics (Ex. Joslin
Clinic, Access) Living)

Faith Based Organizations (Ex.
Cathoelic Charities, Mega Churches)

Food Banks

LLocallArea Tribes ( Ex. Choctaw.
Apache Tribe of Ebarb, LA)

Neighborhoeod Nen-Profit
Organizations (Ex. Boys & Girls Club)

Salvation/Army locations




Walgreens Flu Outreach Efforts

LLeverage Existing Programs
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Wellness Tour

Walgreens Flu Outreach Efforts

Strategic Marketing
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Walgreens Flu Outreach Efforts

Heritage Month Celebration
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Partnerships - Creating Healthier Communities

VIDEO PLACE HOLDER




Keys to Our Program Success

Leveraging Employee Network

"

Key: Partnerships

Create Events

Lessons Learned

Increase Multicultural Marketing Efforts

Focus on “Global to Local” Strategy

The Earlier, The Better!




