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2023-2024 Flu Vaccination Campaign

Campaigns with Weber
Shandwick and the Ad
Council/AMA to address

drops in flu vaccine uptake

across key audiences
including:

Parents of children 6 months
- 17 years

Pregnant people

Other at-risk groups (adults
65+, and adults with certain
chronic conditions)

Black and Hispanic American
adults

Rural audiences

Paid

Media

Earned
Media
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Social
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Flu season ‘23 - ‘24 highlights (Sep. ‘23 - Oct. 23)

$1.4M 57.8K

Preliminary donated media* Sessions to campaign site

53%

PSA Awareness among Black (53%)
and Hispanic (48%) Audiences

*Data from 9/1/2023-10/31/2023. Data is preliminary. Ad Council



Terraboost

Terraboost flight rolled out early this flu season with most postings up by the
beginning of October in states across the country, including AZ, KY, LA, OH, and TX.

Preliminary results (as of 10/19/23):
« 301.1 million impressions
« 1,706 postings




At-A-Glance: Wild to Mild October Campaign Metrics

The paid media ads have been seen over 16.6M
times, with 8.8M impressions delivered to
parent audiences and 7.5M impressions
delivered to pregnant audiences.

Organic social on CDC channels resulted in 1.1M
impressions and 5.6K engagements.

4 MAT articles had a potential audience exposure
of 1B.
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Reporting period: September 1 — October 31, 2023




Wild to Mild Social Highlights

We’re drawing audiences in with “thumb-stopping” creative, including seasonal
animal pairings and color palettes, and dynamic animations.
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@ cdcgov @ - Follow

@ cdcgov @ This time of year, flu can be
wild. CDC recommends that everyone
6 months and older get a flu vaccine
to protect against flu and tame flu
symptoms if you do get sick. There's
still time. For more on flu, visit the link
in our bio.

#FightFlu #CDC #PublicHealth
Edited - 4d

C)

#FIGHT FLU o Q v N

s/@:cocl

469 likes

Log in to like or comment.

CDCFlu
@Y @CDCFlu

CDC recommends getting your child vaccinated against #flu by the end
ofthe month — before the season gets wild — for milder symptoms if
they do get sick with flu. Learn more: bit.ly/3RCLmA4 #FightFlu
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Wild to Mild Social Highlights

A FLU VACCINE CAN
TAKE FLU FROM

WILD...




News Coverage of Wild to Mild

CAMPAIGNS
. : In new effort to reset flu shot expectations, CDC
CDC’s Wild to Mild campaign to avoid messages that "could be seen as a scare

puts a playful spin on flu shots

Amid a decline in flu vaccinations among pregnant women and children, the
CDC is launching a new campaign that it hopes will reverse the trend.

Lecia Bushak | September 11,2023 | 9:59 AM

= heO”h Life, But Better ~ Fitness Food Sleep Mindfulness Relationships

| DR. GOUNDER ON WHAT VACCINES ARE IMPORTANT & WHO SHOUL
> © w01e/0357 G 4

Exclusive: CDC hopes new ‘Wild to Mild’ ad
campaign will tame skepticism about fiu
vaccines




Ad Council/AMA/CDC Media Tours
Sept. 19 Media Tour: Secured nearly 300 placements.

Dec. 13 Media Tour: Flu data, "Not too late” messaging,
and Holiday focus

)

EYEWITNESS NEWS

>LEANDRIS LIBURD

Last Flu Season

-27 Million Cases
-300,000 Hospitalizations
-19,

19,000 Deaths

> EXPERTS URGE VACCINATION BEFORE FLU SEASON KA 83

C2 W4 PREPARING FOR FLU SEASON 4

WEATHER

Ad Council, CDC, and AMA



Micro-influencer Content Preview

The first round, which included Instagram posts encouraging
followers to get a flu vaccine, launched in mid-October

| f
bunmiroberts & « Follow 95 nycmamaplus2 - Follow L thisischy @ - Follow
Paid partnership Paid partnership .o — oy ' - Paid partnership
Katy, Texas New York, New York ‘ ’
= N (9 thisischy & Edited « 4w
bunmiroberts & Edited - m nycmamaplus2 Edited « 4w One thing | know for sure is that
1 got my flu shot! Have you? #8¥ School has started and flu season is enjoying great memories with my
upon us. We help prevent flu in my family is a big goal for me. We can't
Did you know that getting vaccinated family by getting my kids vaccinated s— afford to be sick this season and that's

when pregnant can help protect your
baby from flu in the first several
months after birth?

why we got our flu vaccine. Have you
gotten yours? #Sponsored

against flu every year during flu season.
Annual flu vaccinations offer the best
protection against flu.

My children and | recently got our flu
vaccines, and I'm so happy we did. Our
fall season is packed with different fun
activities, and as a mom, | want to
ensure that everyone is healthy to
enjoy all the fun activities. Flu can be
wild, but a flu vaccine can tame flu
iliness and reduce the chances of
potentially serious complications.

Yes! The pregnant parent passes
antibodies on to the developing baby
during pregnancy, and if you

breastfeed, during breastfeeding too.

Children ages 5 and younger are at a
higher risk of potentially developing
dangerous complications, but children
of any age can also spread flu to

Flu can be wild, but a flu vaccine can anyone.

tame flu's more serious symptoms if
they do get sick. As an expecting mom,
I made the decision to get a flu vaccine
to help protect myself and my baby.

CDC recommends that everyone 6

months and older get a flu vaccine
each year. Flu can be wild, but a flu
vaccine can tame flu’s more serious
symptoms if they do get sick.
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Don't let flu ruin your plans this season.
I encourage you to get a flu vaccine to
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996 likes
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Support the Flu Vaccination Campaign

= Share the social media I GOT MY FLU VACCINE

TO TAKE FLU FROM

frame with your
followers

= Engage with our
content on CDC social (R
channels (like, )7 e
reshare, etc.) "” TO mlld

= Wild to Mild | CDC



https://www.cdc.gov/flu/resource-center/shareable-resources.htm
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December 4-8, 2023




Building on the success from past years, we will leverage NIVW
as a critical moment in time in which we can draw attention to
the seriousness of flu and the importance of flu vaccination

v" Publish micro- v' Ongoing v' Ongoing earned
influencer organic social media outreach
content media push to local and

v Roll out flu- v Help amplify national outlets
etting social partner

activities on
social media




Driving Conversation on Social Media

£ : A FLU VACCINE CAN TAKE FLU FROM
AFLU

AFLU

VACCINE VACCINE
CAN TAKE - . CAN TAKE
FLU FROM ' : g FLU FROM .2

TO
d
NATIONAL INFLUENZA

VACCINATION WEEK

: E| NATIONAL INFLUENZA VACCINATION WEEK
DECEMBER 4-8 < ECEM DECEMBER 4-8

Examples of draft content for CDC social media channels; still in development — not final




Building On Last Year’s Success

- ., @ babycenter  whattoexpect.
= Expanding our engagement e

with microinfluencers to

develop content to be shared FAMILIES BMMA

during NIVW. The Instagram RISIREEA SIS %

Stories help remind followers BLACKMAMAS MATTER ALLIANCE

that there is still time to get a e o

flu vaccine. e Lol
= Working with partners to e s

several months after birth.

create new Instagram Reels
(or “flu-ettes”), leveraging
the “"Things You Should Know”
and "A Day in the Life" social
media trends, to highlight the
benefits of flu vaccination.




Leveraging Partner Networks

A FLU VACCINE CAN TAKE FLU FROM

= Other partner content will
‘ L include social media
CAECI;hg ) AR : graphics, sample
FLU FRoM SR “S  newsletter content,

T B posters, patient reminder
messages, and a
template article, all
available as part of
the 2023 NIVW Digital

Toolkit on CDC’s

NATIONAL INFLUENZA VACCINATI/
| DECEMBER 4-8

0_‘ | ./ s -
wulb ro mildie website.

NATIONAL INFLUENZA
VACCINATION WEEK %mc

DECEMBER 4-8

NATIONAL INFLUENZA VACCINATION WEEK
DECEMBER 4-8
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Ad Council/AMA/CDC Influencer Activation

< Post D < Post )
‘7% the.walkerfam
67 pia partnership with adcouncil

Qv

1,849 likes #sponsored Having a‘bremature baby is
kyramknox #ad Our recent family trip to New York
1,768 likes reminded me just how much | don’t want to miss out on 1 -a- Original audio lifewitt 2 2 people
the.walkerfam #sponsored Our family just got our flu any special moments this season because of the flu!

vaccines because we don't want severe illness to
prevent us from enjoying the things we love most, like h Q
explorina new trails toaether! In partnershin with the
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Thank You!

For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY: 1-888-232-6348 www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily S
represent the official position of the Centers for Disease Control and Prevention.
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use. No rights are implied or extended for use in printing or any use by other CDC CIOs or any external audiences.
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