
NFID Campaign: Preventing Respiratory Disease 

This Fall and Winter



August September October November December January February March

World Heart 
Day (9/29)

Building Awareness and Sustaining Strong Momentum 

Throughout 2024-2025 Fall and Winter*

Annual News Conference and 
Flu Vaccine Clinic (9/25)

Media & Outreach on News 
Conference + Survey

KAP Consumer 
Survey

Disparities-Focused 
Outreach

Leading By Example

Ongoing Opportunistic Media Outreach

‘Are You That Person?’ 
PSA Distribution

Collecting/Sharing Patient Stories and Partner Outreach and Engagement 

American 
Diabetes Month

American 
Heart Month

National Kidney 
Awareness Month

Flu Awareness 
Night with 

Washington 
Nationals (9/12)

National Influenza  
Vaccination Week 

(12/2-12/6)

Paid Social Campaign 
(Priority Audiences Focus)

Chronic Health Conditions Partner Outreach

Paid Social Campaign

RSV Awareness 
Month

GHWINs National CBO 
Respiratory Season PSA 

Launch 

National Hispanic Heritage 
Month Outreach

*Focus on flu, COVID-19, RSV, and pneumococcal disease

**Register at: www.nfid.org/webinars

Preparing for 
Respiratory Season 
Webinar (10/29)**



2024 NFID Annual News Conference: Public Health 
Experts Delivered Compelling Messages

▪ Mandy K. Cohen, MD, MPH, Director, Centers for Disease 

Control and Prevention (CDC)

▪ Demetre C. Daskalakis, MD, MPH, Director, National 

Center for Immunization and Respiratory Diseases, CDC

▪ Robert (Bob) H. Hopkins, Jr., MD (Moderator), NFID 

Medical Director

▪ Flor M. Muñoz, MD, MSc, NFID Director, Associate 

Professor of Pediatrics and Infectious Diseases, Baylor 

College of Medicine

▪ Reed V. Tuckson, MD, Co-Founder, Black Coalition 

Against COVID and Chair of the Board, Coalition for Trust 

in Health & Science

September 25, 2024

National Press Club, Washington, DC



2024 NFID National Survey of US Adults
(www.nfid.org/2024flusurvey)

Survey conducted between August 8-12, 2024, with 1,160 adults age 18 years and older representing the 50 states and the District of Columbia



News Conference Garnered Top-Tier Media Coverage, 
Reaching Millions Nationwide

▪ 20 members of the media joined the news conference in-

person or via webcast

▪ 416 stories including 33 original stories*

▪ Highlights include coverage in AP, CBS, Fortune, The 

Washington Post, and USA Today

▪ AP News livestreamed the news conference

▪ CBS syndication broadcasted the story across local 

affiliates nationwide

Print/online/TV/radio stories resulted in +7B impressions*

*Media coverage from September 25-October 4, 2024



Media Outlets Extended Reach of Messaging on Social 

▪ 1,232 social media posts* used #FightFlu, #PreventRSV, #PreventPneumo, #GetVaccinated, or 

#StopTheSpread and generated 5,750 engagements and +9.15M impressions

▪ #GetVaccinated was used the most

*Coverage from September 25-October 4, 2024



Leading By Example (www.nfid.org/lbe)

Immediately following the news conference, NFID hosted a flu vaccine clinic as part of the Leading By Example initiative, calling 

on organizations to make a commitment to promote infectious disease prevention by encouraging vaccination

▪ Join NFID Leading By Example 

initiative to show your commitment to 

disease prevention

▪ Share vaccination photos on social 

media using #FightFlu, #PreventRSV, 

#PreventPneumo, #StopTheSpread 

tagging @NFIDVaccines 

▪ Download #FightFlu paddles to share 

why you #GetVaccinated



For additional information, including a recording of the 

news conference, visit: 

www.nfid.org/2024flunews
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