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AGAINST INFLUENZA
TARA CHARVAT
SR DIRECTOR, US MARKETING
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OUR SEQIRUS PURPOSE

Influenza can kill

We believe it shouldn’t be 
that way

We exist to transform 
protection against influenza
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Overall Season Objective: To get more people vaccinated against flu than ever 
before

Rationale: 

• Protect against the devastating impact influenza can have

• Minimize the risk of co-infection with COVID-19

• Minimize the burden on the healthcare system

1. https://www.cdc.gov/flu/prevent/vaccinations.htm (accessed July 2020)

2. https://www.washingtonpost.com/health/2020/04/21/coronavirus-secondwave-cdcdirector/ (accessed July 2020)

The seasonal influenza vaccine is the best way to 
reduce the incidence of influenza1 and is a vital public 
health tool during the battle against COVID-192
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Market Trends Australian Experience

• Innovative approaches for 
immunization are being 
considered based on best 
practices

• Beginning to define creative 
solutions 

• HCPs have ordered more flu 
vaccines for the upcoming 
season

• More consumers are expected 
to seek vaccination

• Clear unified communication 
approach across all stakeholder 

• Increase in patient demand

• Innovative approaches to 
immunization clinics

HCP Learnings 

Indicators continue to suggest that healthcare providers 
and health authorities are planning for an increase in 
influenza immunization, but with uncertainty on how to 
best implement their campaigns
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1. HCP (Physicians and Pharmacists) Pulse Survey fielded 12Jun-24Jun 2020, 201 respondents (accessed July 2020)

HCPs cite COVID-19 as increasing the awareness of the 
value of vaccination in viral illnesses 1

Of those HCPs who booked flu vaccines by June, ~1/3rd of physicians and 2/3rds of pharmacists report 
increasing their ordering by at least 10%1

About 80% of HCPs believe there will be a moderate to significant increase in flu vaccinations due to COVID-191

Most HCPs anticipate that patients will go to the same places to get their flu vaccine as previous years1

To adapt for COVID-19, most HCPs plan to reconfigure their space to keep patients 6ft apart and/or to 
expand their hours for flu vaccination1

Most HCPs believe that the most valuable information manufacturers could provide would be patient 
education (brochures/posters) on the importance of a flu vaccine in light of COVID-19, and how COVID-19 
may impact the upcoming flu season1
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Patients and caregivers report COVID-19 has made them more 
likely to vaccinate against the flu1

1. Consumer Pulse Survey fielded 11Jun-17Jun 2020, 401 respondents (accessed July 2020)

Slightly more than half of patients and children received a flu shot last season. For this coming season 50% 
suggest they are extremely likely to receive a flu shot, with an additional 20% somewhat or very likely, 
suggesting an increase in vaccinations overall

7 in 10 of those ages 65+ received a flu shot last year and 7 in 10 are highly likely to this year. Suggesting 
similar vaccination rates in 65+ population1

About 2 in 5 patients & caregivers report that COVID-19 has made them much more likely to get vaccinated 
against the flu. COVID has reinforced the importance of vaccinations against viral illnesses1

A majority are interested in learning more about flu vaccinations options - especially potential side effects, 
efficacy and how to identify the most effective vaccine for them. Few mention interest in how vaccine 
relates to COVID1

1 2

3 4

5 6



NAIIS webinar – 7/30/2020 2

7 |  ON THE FRONT LINE

Critical success factors… 

Need for a shared vision: we must come together as a 
community to ensure more people get vaccinated 
against influenza than ever before 

Clear objectives 
and guidance from 

CDC and other 
policy bodies

Utilize the full and 
EXTENDED

immunization season

HCPs develop 
solutions that consider 

their patients’ and 
communities’ unique 

needs

Clear messaging  
and call-to-action 

for the public to do 
their part in this 

crisis

Vaccine Mfg work 
closely with customer 
to manage supply and 

ensure doses are 
where they’re needed
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Seqirus is creating resources to aid our customers’ 
efforts towards planning and amplifying their 
immunization programs this season

Best Practice Resources Campaigns

9 |  ON THE FRONT LINE

AS YOUR PARTNER IN PUBLIC HEALTH, 
THANK YOU FOR YOUR COMMITMENT AND 
FOCUS ON THE PREVENTION OF INFLUENZA

SEQIRUS, FLU360 and ON THE FRONT LINE are trademarks of 
Seqirus UK Limited or its affiliates. US/CORP/0720/0281 
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