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Our mission is to save lives and reduce hospitalizations by protecting 
children, families, and communities against influenza.



2021-2022 Flu Messaging & Communication

1.
Vaccinate

2.
Test

3. 
Treat

Families Fighting Flu worked to get ahead of the flu season by sharing a new message with its 

community: “Vaccinate, Test, and Treat.” 

While we always have included this language, for 2021-2022 and future flu seasons, FFF continues 
to focus on prominent language about testing and treatment.

2



Examples from the 2021-2022 flu season
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New Educational Materials

3 Steps to Fight Flu Symptoms PosterPediatric Poster
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New Educational Materials

Childhood Immunization Schedule Back To School Postcard 5



Revised Educational Materials

Do You Know The Flu? Poster Communication 101 SheetFlu Fact Sheet
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Revised Educational Materials

Flu Vaccine Benefits Sheet

Communication 101 and
Emergency Warning Signs

PostcardsChronic Conditions Sheet
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Family Stories
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● Added 5 new family stories to the 
website gallery for a total of 70+

● Includes 4 deaths and 1 survivor

● Range in ages from 12 to 58 years 
old 

● Garnered significant 
engagement on social and 
earned media 

Flu education is critical to our mission and our 
personal stories put a face to the disease.



Sharing family stories 

Families Fighting Flu was 
featured in USA Today as a 
centerfold insert on 
December 29, 2021 to share 
the story of brother and sister 
Kayauna and Josiah to help 
increase awareness of flu 
during the holiday season.  
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Youth and Adolescent Education: Junior Board
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Activities:
● Youth/adolescent education 
● Instagram Live
● Brand Ambassadors
● NIVW
● Fundraising (Twitch, bake sales, 

Facebook, local efforts)
● Children’s education
● Rock Out The Flu event

Profile:
● Ages 13-23
● 2 flu survivors 
● 7 family members (siblings and 

cousins) of people affected by flu
● 14 individuals across 10 states 



Partner Collaboration: InFLUencer program
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● K-8th grade educational program at the University Y 
In Minneapolis, Minnesota

● 5 week educational program conducted during Fall 2021 and
Spring 2022

● Included FFF comic books, quizzes, worksheets, and other 
educational materials 

“Hands on flu activities are one of the best ways to learn and 
have fun! Learning about flu prevention can be just as fun for the 
educator and learner.” 
-Zenab, University Y staff member 



Flu’s Clues
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● Partnership with University of Iowa Biology 
Department & Iowa City Booster Club

● The virtual game covers:
○ How flu spreads
○ Flu symptoms
○ The difference between flu and other viruses
○ How flu vaccines are made
○ How flu vaccines can save live

“The quest is about figuring out which countries are 
experiencing an influenza outbreak and then designing a 
vaccine that can effectively treat the strains of influenza that are 
affecting these countries.” 



Plans for 2022-23 Flu Season
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● Continued collaboration with key leaders, trustworthy messengers, and partners 
● Virtual library of quizzes, webinars, and video modules for people of all ages
● Patient videos on importance of maternal vaccines 
● Collaborating with school nurses
● Focus on targeted advertising to U.S. cities with low vaccination rates and health 

disparities
● Launch a back to school vaccination campaign and partnership with school nurses 
● Create new materials with a health literacy and health equity focus
● Translating materials to Spanish 
● Expand blogs to include the most current & relevant trending topics
● Continue to build our stories and emphasize flu severity through family stories 



www.familiesfightingflu.org
sfishbein@familiesfightingflu.org

Our mission is to save lives and reduce hospitalizations by protecting 
children, families, and communities against influenza.


